§PON§ORLEVELS

[SUPREME]

Plague at Lily of the Valley Children’s Village in Kwazulu Natal, South Africa

Featured article about you or your company in our November Thanksgiving newsletter

Social Media Post featuring you or your company before the event

Live recognition at the event

Framed picture of the children and a personal thank you letter

LoVE merch basket including African beadwork and artwork

Your logo and company information on the partnership page of LoVE USA’s website for 1 year
Name or company on promotional materials including, website, eblast, program & on screen
Advo-Kit with “The LoVE Story” documentary

A complimentary table at the event (up to 12 people)

lgolide Sponsor || [GOLD]
Live recognition at the event
Framed picture of the children and a personal thank you letter
LoVE merch basket including African beadwork and artwork
Your logo and company information on the partnership page of LoOVE USA’s website for 1 year
Name or company on promotional materials including, website, eblast, program & on screen
Advo-Kit with “The LoVE Story” documentary
A complimentary table at the event (up to 12 people)

Isiliva Sponsor || [SILVER]
LoVE merch basket including African beadwork and artwork
Your logo and company information on the partnership page of LoVE USA’s website for 1 year
Name or company on promotional materials including, website, eblast, program & on screen
Two social media stories for 24 hours each
Advo-Kit with “The LoVE Story” documentary
A complimentary table at the event (up to 12 people)

Ithusi Sponsor || [BRONZE]
Name or company on promotional materials including, website, eblast, program & onscreen
Two social media stories for 24 hours each
Advo-Kit with “The LoVE Story” documentary
A complimentary table at the event (up to 10 people)

Bamba Sponsor || [HOST]
Name or company in program
A complimentary table at the event (up to 8 people)
One social media story for 24 hours
Advo-Kit with “The LoVE Story” documentary

Umngane Sponsor || [FRIEND]
Name or company in program
One social media story for 24 hours
Advo-Kit with “The LoVE Story” documentary



